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HIGHLIGHTS

> EXTERNAL FACTORS

 Market stable by volume
« Steady deterioration in exchange rates (£, $ and CHF])

> INTERNAL FACTORS

e Global launch of “La Cuvée”: a real step-up from Brut LP

« Positioning of “La Cuvée”, with price increase

e Change of US distributor

e Continuation of media investment campaign

* Impact of end of Suntory distribution on 1 January 2017

« Decision to unwind Swaps contracts in connection with refinancing
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MARKET STABLE OVER ROLLING |2-MONTH PERIOD

TOTAL IN |2 MONTHS TO END-SEPTEMBER
(sourRcE : CIVC) -MILLION BOTTLES SHIPPED
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MARKET CHANGE, 2017

April to September

HOUSES * MARKET LP LEADER *
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PRINCIPAL CONSOLIDATED DATA
[TOTAL IN 6 MONTHS TO END-SEPTEMBER 20171

Organic restatements

Laurent-Perrier Grou 1st 1st Currenci Margi Provisions  Third 1st half
(€ million) P half half Change os n/ & other party Total 2017-2018 Change
2016-2017 2017-2018 rev. regul’n & other Organic
Turnover 97.9 94.7 -3.2% +1.4 +0.2 +1.3 +2.8 97.5 -0.3%
Gross margin 49.3 47.8 -2.9% +1.3 -0.2 +0.2 +0.4 +1.5 49.4 +0.2%
Gross margin ratio 50.3% 50.5%  +0.2Pts 50.6% +0.3Pts
Brand development -7.7 -8.3 +7.0% -0.1 +0.1 -0.1 -8.3 +7.6%
Comm & Admin expenses. -22.8 -22.9 +0.8% -0.2 -0.0 -0.2 -23.2 +1.8%
Other income & expenses 0.4 0.3 -28.7% -0.1 +0.1 +0.3 +0.2 0.5 +20.9%
Operating result 19.2 16.9 -11.9% +0.8 -0.2 +0.3 +0.7 +1.5 18.4 -4.3%
Operating margin ratio 19.6% 17.9% -1.8Pts 18.8% -0.8Pts
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PRICE/MIX EFFECT MOSTLY OFFSETS

Change % change
Vs 1°' half 2016-2017 Volume
Laurent-Perrier Group -2.8%

(*) at constant exchange rates

DROP IN VOLUME

% change

Price / mix (*)]

+2.4%
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CONTRIBUTION FROM PREMIUM CUVEES STEADILY
INCREASING

Sept. 17
Sept. 16 41,6%

Sept. 15 40.7%

39,9%

Sept. 12
38,3% Sept. 14
37,9%

Sept. 09
33,6%
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ORGANIC TURNOVER STABLE

[VARIANCES IN GROUP TURNOVER VS YEAR-EARLIER PERIODI

(3% —>

Organic turnover

+2.4 M€
-2.8% +2.4%
Turnover H1 Volume Price/Mix
2016-2017 effect effect

-1.5% -1.4%

Third-party Currency Turnover H1
activity effect effect 2017-2018



GROSS MARGIN STABLE THANKS TO PRICE/MIX EFFECT

49.3 M€

Gross mgn
50.3%

H1 Gross Mgn
2016-2017

-1.4 M€

+0.2 %

+2.4 M€

Organic gross margin

Volume
effect

50.6%

Price/Mix
effect

-0.9 M€

Cost
price

-0.4 M€

Third-party
activity
effect

+0.1 M€

Margin on
Harvest

-1.3 M€
-2.9%

47.8 M€

Gross mgn
5.,5%

Currency  H1 Gross Mgn
effect 2017-2018



ORGANIC OPERATING RESULT AFFECTED BY RISE IN COMMERCIAL
AND ADMINISTRATIVE EXPENSES

-4.3%
+0.1 M€
19.2 M€
-1.0 M€
+0.2 M€
- 0.9 M€
-11,9 %
- 0.8 M€
16.9 M€
Operat.ing Operating
margin .
19:6% 17.9%
Organic 3d-party
H1 ROP Gross Comm. & Margin on activity and CIJrrenc H1 ROP
2016-2017 margin Admin. Exp. harvest other Y 2017-2018



ANALYSIS OF COMMERCIAL AND ADMINISTRATIVE EXPENSES

Change vs 15t half 2016-2017
Commercial & Administrative Expenses

+ 1 M€
60% 40%
Brand development General overheads
+0.6 M€ +0.4 M€
« Events, referencing e 0/W 2/3 linked to launch of
e Export markets support La Cuvée
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FINANCIAL RESULT AFFECTED BY THE

SWAPS

IN CONNECTION WITH THE REFINANCING

-3.3 M€

Fin. Rslt H1
2016-2017

+0.4 M€

Financial
implementation

+0,9 M€

IFRS Swap
impact

UNWINDING

-1.3 M€

-4.7 M€

Fin. Rslt H1
2017-2018

OF



SIMPLIFIED INCOME STATEMENT

1st half

1st half

(€ million) 2016-2017 2017-2018 Changes
Turnover 97.9 94.7 -3,.%

Gross margin 49.3 47.8 -2.9%

as % of turnover 50.3% 50.5% +0.2Pts
Operating result 19.2 16.9 -11.9%
as % of turnover 19.6% 17.9% -1.8Pts
Financial result -3.3 -4.7 +39.9%
Tax -5.5 -4.3 -21.4%
Group net income 10.3 7.9 -23.9%
as % of turnover 10.6% 8.3% -2.3Pts
Net cash flow (*) -34.3 -28.0 +6.3

(*) net cash from operations minus net investment minus dividends



BALANCE SHEET ANALYSIS

CHAMPAGNE
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€6.3 MILLION IMPROVEMENT IN CASH FLOW

Net Cash Flow Change Change Change Change Net Cash Flow
H1 2016-2017 Cash Investments WCR dividends H1 2017-2018

+5.3 M€ :
| +2.7 M€
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BALANCE SHEET STRUCTURE

[GrRoOuUP - TOTAL 6 MONTHS TO END-SEPTEMBER 20171

FixeED
ASSETS.

STtocks

TrRADE
R’ABLES.

879.3 899.5
B T
250.3 253.0 SAYABLES.
o DeBT.
R SHAREH’S
EqQuiTty

SEPT |6 SEPT |7

ASSETS

879.3 899.5

— 2069 206.4

SEPT 16 SEPT |7

LIABILITIES
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STEADY IMPROVEMENT IN DEBT RATIOS
[GRoOUP - TOTAL 6 MONTHS TO END-SEPTEMBER 20171

o, 178% 185% 185% 189% OVE gy
160% 165% ’

1029
148% 02% 95% -
0 0, 0
I I I | I I I 8I0 A) 73% 70% 8I1 A) 76%

Mar-11 Mar-12 Mar-13 Mar-14 Mar-15 Mar-16 Mar-17 Sept 16sept-17 Mar-11 Mar-12 Mar-13 Mar-14 Mar-15 Mar-16 Mar-17 Sept 16sept-17

Inventories/Debt, % Debt/ Equity, %



DEBT STABLE

[GRouP - TOTAL 6 MONTHS TO END-SEPTEMBER 20171

331.6
304.0 am
I 2‘7 2‘4 2793 2771 Lpq, 2742
mars-10 mars-11 mars-12 mars-13 mars-14 mars-15 mars-16 mars-17 Sept-16 Sept-17 P ™
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OVERVIEW

e 2017 harvest & investments
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THE WINE GROWING YEAR: 2017

= A very mild winter but with spring frosts which had major consequences

(Cote des Blancs, Vallée de La Marne, Aube, etc.): 23% of buds lost over the
total growing area

= Until end-July, the vines were in remarkable condition, despite low rainfall

= Heavy rain on 25 August in the Marne (100mm], and a subsequent heat wave
from 29 August, just as the grapes were ripe, led to outbreaks of botrytis
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APPRAISAL OF THE 2017 HARVEST

= The quality of the harvest differed widely for each of the three
varietals from one region to another

= Agronomic yield: total for Champagne: 9,000 kg / ha
(8,500 kg/ ha in 2016): 20% less than in 2015

= Usable AOC yield = 10,800 Kg/ha
(10,300 kg +500 kg from release of individual reserves
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INVESTMENT UPDATE

= The centralisation of wine making processes in 2014-2016 is now complete
(Cellars & Winery])

* [nvestment in cellars in 2017-2018 in view of a site disposal in order to
group all storage facilities at Tours-sur-Marne

= Reorganisation of reception and stand-by facilities

IH(E
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OVERVIEW

« Continuation of value policy
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LAUNCH OF LA CUVEE: |5 YEARS OF INVESTMENT
IN THE SERVICE OF QUALITY

A
NEW WINE

NEW
PACKAGING

NEW
BARCODE
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CHANGE IN RETAIL PRICE POSITIONING (£€)
LA CUVvVEE vs BrRUT LAURENT-PERRIER

Source: Laurent-Perrier

¢ MARQUE A BEMARQUE B ALP BruTt XLP La Cuvéee @ MArRQUE C
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FIRST CONCLUSIONS

The quality of the wine is a major asset
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MEDIA CAMPAIGN NOW COVERS 70%9% OF THE MARKET

UK
vvv SWITZERLAND (G)
9 FRANCE Sy
9 USA
USA California New-York

Switzerland (G), USA - California

pyright © Free Veclor Maps.com

g Laurent Pe;;;l\‘:
— Y
Gy |

I




Change in

media invmt
Change in brand
devt. spend
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DEVELOPMENT OF COMMERCIAL DIGITAL INVESTMENT

THE ULTIMATE h | Chosen by
GUVEE ROSE T
1. COPY FADES UP AS WE ZOOM OQUT 4. OTHER RESTAURANTS FADE UP
OF BOTTLE IMAGE. THEN MOVE AWAY AND FADE QUT.

CHAMPAGNE Awarded

Chosen by AT /l.;:-r’«%’t\l-;vrrwr *****.
The Cinnamon Club \ &= — ‘taste

OF LONDON

2. ZOOM OUT TO FULL BOTTLE. COPY CHANGES. 5. COPY FADES AND 5 STARS FADES UP.

]/M' ( innamon (Yub \ CHAMPAGNE EXPERIENCE

——— KA
Chosen by 7 = ‘Jr"” THE ULTIMATE
o : CUVEE ROSE

DETAILS

Laurent-Pe
> N
C/(l//(/g( B e

3. RESTAURANT NAME FADES UP. 6. FINISH ON OFFER AND CTA.

cﬂf—E Rus "x
ST
Laurent Perrler
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DEVELOPMENT OF PARTNERSHIPS WITH MEDIA / PRESTIGE CLIENTS
/ LAURENT-PERRIER
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Au -dela des Millésimes rares

REcCREER L'’ANNEE PARFAITE

“La nature ne nows donnera probablement jamais fannée anglygigue parfaite,

miais Part de assemblage permet de recréer cet abmhi.”

MEAe
cEA Swy

@- laurentpermer

WGBS

L'ABUS D'ALCOOL EST DANGEREUX POUR LA SANTE, A CONSOMMER AVEC MODERATION,
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'i DEVELOPMENT OF TARGETED MEDIA INVESTMENT
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GRAND SIECLE WEBSITE

@ Finder Fin Ut View Go Window el

MO A
ocnA N

Grand Siecle

RECREER L'ANNEE PARFAITE

cul NON
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INVESTMENT IN HOSPITALITY

DEVELOPING A UNIQUE EXPERIENCE FOR KEY CLIENTS

41
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KEY TAKEAWAYS: FIRST-HALF

General increase in average sales prices in connection with the quality
of our wines

La Cuvée price increase in line with our objectives
Prestige cuvée volumes stable
Stronger balance sheet

Decline in Brut segment volumes: commercial decisions assumed

)8
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CONCLUSION

e Value strategy to be maintained
 Continued caution in second half

e QOrganisation to continually adapt to future challenges
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