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At a glance
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�Results up

� In line with value-creation policy implemented
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North AmericaNorth AmericaNorth AmericaNorth America

27.8 mbt

+3%

Africa/M. EastAfrica/M. EastAfrica/M. EastAfrica/M. East

7.6 mbt

-1.8%

East EuropeEast EuropeEast EuropeEast Europe

4.3 mbt

+10.5%

North EuropeNorth EuropeNorth EuropeNorth Europe

65.4 mbt

-1.9%

(o/w UK -3.6%)

South EuropeSouth EuropeSouth EuropeSouth Europe

13.1mbt

+1.6%

FranceFranceFranceFrance

147.1 mbt

-4.3%

AsiaAsiaAsiaAsia

22.6 mbt

+6.3%

OceaniaOceaniaOceaniaOceania

9.6 mbt

-1.7%

South America & South America & South America & South America & 

CaribbeanCaribbeanCaribbeanCaribbean

5 mbt

-4%
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In 2018. exports accounted for over 51% of volumes.In 2018. exports accounted for over 51% of volumes.In 2018. exports accounted for over 51% of volumes.In 2018. exports accounted for over 51% of volumes.
an unprecedented situation not seen since the start of an unprecedented situation not seen since the start of an unprecedented situation not seen since the start of an unprecedented situation not seen since the start of 
the 20th centurythe 20th centurythe 20th centurythe 20th century
Source : CIVC (Source : CIVC (Source : CIVC (Source : CIVC (MbtMbtMbtMbt))))



By shipment value (excl. France). NV By shipment value (excl. France). NV By shipment value (excl. France). NV By shipment value (excl. France). NV brutsbrutsbrutsbruts have lost 5 have lost 5 have lost 5 have lost 5 
points of market share over 10 yearspoints of market share over 10 yearspoints of market share over 10 yearspoints of market share over 10 years

Source: Comité Champagne
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Market share by quality and volume NV brut.  Rosés    Premium Cuvées



8



The Group is gaining market share by volume and The Group is gaining market share by volume and The Group is gaining market share by volume and The Group is gaining market share by volume and 
valuevaluevaluevalue

Situation 2018 L-P GP
(April 2018- March 2019)

HOUSES MARKET

VOLUME -0.1% -1.4% -1.8%

PRICE/MIX
(excl. currency)

+3.8% +2.0% * +2.1%

* Estimated
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� ExternalExternalExternalExternal factorsfactorsfactorsfactors

• Market
• UK (Brexit)
• France (social. Egalim Act)

� InternalInternalInternalInternal factorsfactorsfactorsfactors

• Continuation of ongoing commercial changes
• Increase in media and marketing investment
• Least promoted brands
• Agrimer/Social liabilities

Highlights of the 2018Highlights of the 2018Highlights of the 2018Highlights of the 2018----2019 financial year2019 financial year2019 financial year2019 financial year
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KeyKeyKeyKey figuresfiguresfiguresfigures 2018201820182018----2019201920192019

LaurentLaurentLaurentLaurent----PerrierPerrierPerrierPerrier GroupGroupGroupGroup //// PublishedPublishedPublishedPublished datadatadatadata

(*) Cash generated from operations minus net investment

(€ million)
Real

2017-2018

Real

2018-2019

Change

on Y-1

Turnover (Champagne) 225.7 234.1 3.7%

Gross margin (Champagne) 109.0 116.4 +6.8%

as % of sales (Champagne) 48.3% 49.7% +1.4Pts

Operating result 38.9 41.3 +6.2%

as % of turnover (Champagne) 17.2% 17.6% +0.4Pts

Group net income 20.6 23.1 +12.2%

as % of turnover (Champagne) 9.1% 9.8% +0.7Pts

Cash flow from operations (*) 14.7 -2.2 - 16.9   
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KeyKeyKeyKey figuresfiguresfiguresfigures 2018201820182018----2019201920192019

LaurentLaurentLaurentLaurent----PerrierPerrierPerrierPerrier GroupGroupGroupGroup //// OrganicOrganicOrganicOrganic restatementsrestatementsrestatementsrestatements

(€ million)

vs published 2018-2019
Currency

Margin on  

Harvest

Agrimer/

Social 

liabilities/

Prov.

Total

Turnover -0.1 -0.6 -0.7

Gross margin -0.1 -0.9 -0.6 -1.6

Operating result -0.3 -0.9 -0.4 -1.6
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* Excluding currency. margin on harvests. Agrimer. Social liabilities and 

provisions

KeyKeyKeyKey figuresfiguresfiguresfigures 2018201820182018----2019201920192019

LaurentLaurentLaurentLaurent----PerrierPerrierPerrierPerrier GroupGroupGroupGroup //// OrganicOrganicOrganicOrganic datadatadatadata

(€ million)
Real

2017-2018

Real

2018-2019

organic *

Organic

change*

Turnover (Champagne) 225.7 233.4 +3.4%

Gross margin (Champagne) 109.0 114.8 +5.3%

as % of turnover 48..% 49.2% +0.9Pts

Operating result 38.9 39.7 +2.1%

as % of turnover 17.2% 17.0% -0.2Pts

15



Overview

• The market

• Highlights of the financial year

• Key figures

• Analyses

• Financial structure

• Since the close

• Outlook: continue value-creation policy

16



225.7 225,6 225,6 

233,4 234.1 

-0.1

+7.9

+0,7 +0,1

CA
F'18

Effet
volume

Effet
Prix/Mix

Provisions Effet
change

CA
Réel F'19

GrowthGrowthGrowthGrowth inininin turnoverturnoverturnoverturnover reflectsreflectsreflectsreflects valuevaluevaluevalue----creationcreationcreationcreation strategystrategystrategystrategy

LaurentLaurentLaurentLaurent----PerrierPerrierPerrierPerrier GroupGroupGroupGroup –––– vsvsvsvs previouspreviouspreviousprevious yearyearyearyear ((((€€€€ million)million)million)million)

+3.7%+3.7%

-0.1% +3.5% +0.3% 0.0%

+3.4%+3.4%

Organic turnover

Turnover Champagne 
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Turnover 

FY18
Volume 

effect

Price/Mix

effect
Provisions Currency 

effect

Turnover 

Real FY19



StillStillStillStill highhighhighhigh price/mixprice/mixprice/mixprice/mix effecteffecteffecteffect

LaurentLaurentLaurentLaurent----PerrierPerrierPerrierPerrier GroupGroupGroupGroup

+1.6% +1.7%

+2.6%

+1.1%

+4.4%
+4.6%

+3.5%

F'13 F'14 F'15 F'16 F'17 F'18 F'19

2012-2013 2013-2014 2014-2015 2015-2016 2016-2017 2017-2018 2018-2019
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ShareShareShareShare ofofofof premiumpremiumpremiumpremium cuvéescuvéescuvéescuvées inininin turnoverturnoverturnoverturnover continuescontinuescontinuescontinues totototo
growgrowgrowgrow

Share of premium cuvées in 

turnover 

Laurent-Perrier brand

March-00

31,1%

March-04

36,4%

March-08

39,4%

March-10

35,1%

March-16

39,5%

March-18

40,5%

March-19

40,9%
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ReflectingReflectingReflectingReflecting thethethethe evolutionevolutionevolutionevolution patternspatternspatternspatterns ofofofof thethethethe marketmarketmarketmarket,,,, thethethethe
weightweightweightweight ofofofof exportationsexportationsexportationsexportations ofofofof thethethethe laurentlaurentlaurentlaurent----perrierperrierperrierperrier brandbrandbrandbrand
isisisis continuouslycontinuouslycontinuouslycontinuously growinggrowinggrowinggrowing

Share of Export turnover

Laurent-Perrier brand

March-00

64.4%

March-04

67.8%

March-08

72.0%

March-10

68.5%

March-16

78.4%

March-18

80.8%

March-19

81.1%
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103 103 107 115 108 109 116

2012-2013 2013-2014 2014-2015 2015-2016 2016-2017 2017-2018 2018-2019

GrossGrossGrossGross marginmarginmarginmargin backbackbackback atatatat oneoneoneone ofofofof itsitsitsits highesthighesthighesthighest levelslevelslevelslevels inininin 7777
yearsyearsyearsyears

LaurentLaurentLaurentLaurent----PerrierPerrierPerrierPerrier GroupGroupGroupGroup–––– publishedpublishedpublishedpublished datadatadatadata

Gross margin 

(€m)

(Current exch. 
rate)

46.4% 46.5% 46.2%

46.9% 47.0%

48.3%

49.7%

Gross margin 

rate

21



Growth in gross margin helps to finance brand Growth in gross margin helps to finance brand Growth in gross margin helps to finance brand Growth in gross margin helps to finance brand 
support investmentsupport investmentsupport investmentsupport investment

LaurentLaurentLaurentLaurent----Perrier Group Perrier Group Perrier Group Perrier Group –––– Published dataPublished dataPublished dataPublished data

18.0 17.4
18.5

20.6 19.7

22.0

25.3

8.1% 7.9% 8.0%
8.4% 8.5%

9.8%

10.8%

2012-2013 2013-2014 2014-2015 2015-2016 2016-2017 2017-2018 2018-2019

+3.3 M€+3.3 M€

Proportion of Champagne 

turnover (%)
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Mainly in advertising and ’export marketsMainly in advertising and ’export marketsMainly in advertising and ’export marketsMainly in advertising and ’export markets

LaurentLaurentLaurentLaurent----Perrier Group Perrier Group Perrier Group Perrier Group –––– Published dataPublished dataPublished dataPublished data

Media & digital comm.

Export 

investment

POS promotions

Special events

& other

42% of 

increase

30% of 

increase

13% of 

increase

15% of 

increase
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####LaurentPerrierRoséLaurentPerrierRoséLaurentPerrierRoséLaurentPerrierRosé
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####LaurentPerrierRoséLaurentPerrierRoséLaurentPerrierRoséLaurentPerrierRosé

####TasteOfParisTasteOfParisTasteOfParisTasteOfParis
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Taste of ParisTaste of ParisTaste of ParisTaste of Paris



43.5

42.7

+0.5

-1.3

Frais gnx.

2017-2018

Récurrents Non

récurrents

Frais gnx.

2018-2019

ExcludingExcludingExcludingExcluding nonnonnonnon----recurringrecurringrecurringrecurring expensesexpensesexpensesexpenses.... overheadoverheadoverheadoverhead costscostscostscosts
areareareare slightlyslightlyslightlyslightly upupupup

LaurentLaurentLaurentLaurent----PerrierPerrierPerrierPerrier GroupGroupGroupGroup –––– vsvsvsvs previouspreviouspreviousprevious yearyearyearyear ((((€€€€m)m)m)m)

(*) o/w social liabilities:

-1.1 M€

+1.1%
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Overheads

2017-2018
Overheads

2018-2019

Recurring Non-recurring



38.9

41.3

+5.4

-4.6
o/w Brand dvt : 

-3.5

+0.9

+0.4
+0.3

ROP

 F'18

Marge brute

Organique

Charges cial.

& admin.

Marge/

rec.

Agrimer /

Passifs sociaux/…

Change ROP

 F' 19

OrganicOrganicOrganicOrganic ROPROPROPROP growthgrowthgrowthgrowth reflectsreflectsreflectsreflects thethethethe Group’sGroup’sGroup’sGroup’s choiceschoiceschoiceschoices

LaurentLaurentLaurentLaurent----PerrierPerrierPerrierPerrier GroupGroupGroupGroup –––– vsvsvsvs previouspreviouspreviousprevious yearyearyearyear ((((€€€€m)m)m)m)

+2.4 M€+2.4 M€

+6.2%+6.2%

ROP

+ 2.1%

ROP

+ 2.1%

2017-2018

Operating 

result

2018-2019

Operating 

result

Agrimer/

Social liabilities/

Provisions

Brand devt

Transport/

Overheads.
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Gross margin 

organic

Margin /

rec.
Exch rates



The financial result improved by The financial result improved by The financial result improved by The financial result improved by €€€€1 million following 1 million following 1 million following 1 million following 

the negative impact of unwiding swaps in Ythe negative impact of unwiding swaps in Ythe negative impact of unwiding swaps in Ythe negative impact of unwiding swaps in Y----1111

Financial result

2017-2018
-8.1 M€ -7.0 M€

Financial result

2018-2019

Impact of SWAP 

unwinding in FY18: 

+0.8 M€
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IncomeIncomeIncomeIncome statementstatementstatementstatement FYFYFYFY 2018201820182018----2019201920192019

LaurentLaurentLaurentLaurent----PerrierPerrierPerrierPerrier GroupGroupGroupGroup //// PublishedPublishedPublishedPublished datadatadatadata

(€ million)
Real

2017-2018

Real

2018-2019

Published

Change

on Y-1

Turnover (Champagne) 225.7 234.1 3.7%

Gross margin (Champagne) 109.0 116.4 +6.8%

as % of turnover (Champagne) 48.3% 49.7% +1.4Pts

Brand devt & advertsing. -22.0 -25.3 +15.0%

Sales and administrative costs. -48.7 -48.2 -0.9%

Other expenses and income 0.0 -1.7 N/A

Operating result 38.9 41.3 +6.2%

as % of turnover  (Champagne) 17.3% 17.6% +0.4Pts

Financial result -8.1 -7.0 -13.0%

Tax -10.2 -11.1 +9.2%

Group net income 20.6 23.1 +12.0%

as % of turnover  (Champagne) 9.1% 9.8% +0.7Pts

Cash-flow from operations 14.7 -2.2 - 16.9   
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60.9     58.6     60.9     

507.8     518.3     537.2     

253.9     255.0     255.7     

mars-17 mars-18 mars-19March - 17 March - 18 March - 19March - 17 March - 18 March - 19

859.1 889.1 927.3

Assets

859.1 889.1 927.3

Liabilities

*y com
pris

provisions pour risques
et charges et 

im
pôts

différés

Trade

payables.(*)

Debt

Sh’holdrs’

equity

F. assets.

Stocks.

Trade 

rec’bles.

Simplified balance sheetSimplified balance sheetSimplified balance sheetSimplified balance sheet
Laurent-Perrier Group (€ milion)
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391.3     408.5     422.9     

274.2     278.0     285.8     

157.1     145.3     145.2     

mars-17 mars-18 mars-19March - 17 March - 18 March - 19



Once again, financial ratios reflect a healthy Once again, financial ratios reflect a healthy Once again, financial ratios reflect a healthy Once again, financial ratios reflect a healthy 
financial situationfinancial situationfinancial situationfinancial situation
Laurent-Perrier Group

Stocks/Net debt

at end-March, %
Net debt/Equity

End-March, %

160%

165%

171%

178%

185%

185%

186%

188%

mars-12

mars-13

mars-14

mars-15

mars-16

mars-17

mars-18

mars-19

102%

95%

85%

80%

73%

70%

68%

68%

mars-12

mars-13

mars-14

mars-15

mars-16

mars-17

mars-18

mars-19

34

March - 17

March - 18

March - 19

March - 16

March - 15

March - 14

March - 13

March - 12

March - 17

March - 18

March - 19

March - 16

March - 15

March - 14

March - 13

March - 12



-0.1 M€

+8.5 M€ 8,5 8,9 
5,4 

-5,1 
-8.5 M€
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∆ Turnover ∆ Invest. ∆ WCR ∆ Dividends

(*) Before sale (purchase) of treasury shares

Net cash-flow

2017-2018 *

Net cash-flow

2018-2019 *

-17 M€

Change in net cashChange in net cashChange in net cashChange in net cash----flowflowflowflow

Laurent-Perrier Group

-3.4 M€
+2.2 M€ -1.9 M€

∆ Tax

-13.9 M€-13.9 M€
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Champagne latestChampagne latestChampagne latestChampagne latest
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� Renewal of interprofessional contracts (2019-2023)

� End of multi-year productive investment programme



Since the closeSince the closeSince the closeSince the close

� Launches:

� The Grand Siècle range

� Blanc de Blancs nature

� 2008 Vintage

38
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NatureNatureNatureNature
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Outlook and conclusion

• Success of value-creation policy contingent on quality of execution

• Our long-term objectives again focused on these three pillars:

� The quality and unique nature of our wines

� The quality of our organisations

� Brand recognition and strength

• On a market that calls for a cautious approach
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Results for FY Results for FY Results for FY Results for FY 2018201820182018----2019201920192019


