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AT A GLANCE

v Results up

v'In line with value-creation policy implemented
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MARKET AT BEST FLAT BY VOLUME SINCE 2012

2000-2018

Source: CIVC (MBT)
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IN 2018. EXPORTS ACCOUNTED FOR OVER 519 OF VOLUMES.
AN UNPRECEDENTED SITUATION NOT SEEN SINCE THE START OF

THE 20TH CENTURY
Source : CIVC (MBT)
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BY sHIPMENT VALUE (ExcL. FRANCE). NV BRUTS HAVE LOST 5
POINTS OF MARKET SHARE OVER IO YEARS

SouRrcEeE: CoMITE CHAMPAGNE

Market share by quality and volume NV brut. Rosés Premium Cuvées
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THE GROUP IS GAINING MARKET SHARE BY VOLUME AND
VALUE

N L-P GP
Situation 2018 (April 2018. March 2019] HOUSES MARKET
VOLUME -0.1% -1.4% -1.8%
PRICE/MIX +3.8% +2.0% * +2.1%
(excl. currency)
* Estimated P N
iLauvent Ferrler
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HIGHLIGHTS OF THE 2018-2019 FINANCIAL YEAR

> External factors

e Market
« UK (Brexit)
e France (social. Egalim Act)

> Internal factors

e Continuation of ongoing commercial changes
* Increase in media and marketing investment
 Least promoted brands

e Agrimer/Social liabilities
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KEY FIGURES 2018-2019

LAURENT-PERRIER GROUP / PUBLISHED DATA

(€ million) Real Real Change
2017-2018 2018-2019 onY-1
Turnover (Champagne) 225.7 2341 3.7%
Gross margin (Champagne) 109.0 116.4 +6.8%
as % of sales (Champagne) 48.3% 49.7% +1.4Pts
as % of turnover (Champagne) 17.2% 17.6% +0.4Pts
as % of turnover (Champagne) 9.1% 9.8% +0.7Pts
Cash flow from operations (¥) 14.7 -2.2 - 16.9

(*) Cash generated from operations minus net investment



KEY FIGURES 2018-2019
LAURENT-PERRIER GROUP / ORGANIC RESTATEMENTS

Agrimer/
(€ million) Margin on Social
vs published 2018-2019 Currency Harvest liabilities/ Total
Prov.
Turnover -0.1 -0.6 -0.7

Operating result




KEY FIGURES 2018-2019

LAURENT-PERRIER GRoOUP / ORGANIC DATA

Real Real Organic

(€ million) 2017-2018 20182019 change*
organic

Turnover (Champagne) 225.7 2334 +3.4%
Gross margin (Champagne) 109.0 114.8 +5.3%
as % of turnover 48..% 49.2% +0.9Pts
Operating result
as % of turnover 17.2% 17.0%

* Excluding currency. margin on harvests. Agrimer. Social liabilities and
provisions
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GROWTH IN TURNOVER REFLECTS VALUE-CREATION STRATEGY

LAURENT-PERRIER GROUP - VS PREVIOUS YEAR (€ MILLION)

ORGANIC TURNOVER
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STILL HIGH PRICE/MIX EFFECT

LAURENT-PERRIER GROUP

4.4 +4.6%
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SHARE OF PREMIUM CUVEES IN TURNOVER CONTINUES TO
GROW

SHARE OF PREMIUM CUVEES IN
TURNOVER
LAURENT-PERRIER BRAND

March-19
40,9%

March-18
March-08 40,5%

March-04

36,4% arch-16

39,5%
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uuuuuuuuuuuuu



REFLECTING THE EVOLUTION PATTERNS OF THE MARKET, THE
WEIGHT OF EXPORTATIONS OF THE LAURENT-PERRIER BRAND
IS CONTINUOUSLY GROWING

SHARE OF EXPORT TURNOVER
LAURENT-PERRIER BRAND

March-19
81.1%

March-18
80.8%

March-08

72.0% March-16

March-04 78 4%

67.8%
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GROSS MARGIN BACK AT ONE OF ITS HIGHEST LEVELS IN 7
YEARS

LAURENT-PERRIER GROUP- PUBLISHED DATA

46.9%

GROS:A_TEARel N 46;4% 46.5% 46.2%

GROSS MARGIN
(€M)
(CURRENT EXCH.

RATE) 103 103 107 108 109

2012-2013 2013-2014 2014-2015 2015-2016 2016-2017 2017-2018 2018-2019
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GROWTH IN GROSS MARGIN HELPS TO FINANCE BRAND

SUPPORT INVESTMENT

LAURENT-PERRIER GROUP - PUBLISHED DATA

ProPoRTION oF CHAMPAGNE
TURNOVER (96)
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. —
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MAINLY IN ADVERTISING AND 'EXPORT MARKETS

LAURENT-PERRIER GROUP - PUBLISHED DATA

SPECIAL EVENTS
& OTHER
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MEDIA & DIGITAL COMM.
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INVESTM ENT/
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lL.aurent-Perrier

Mr & Mrs Bund
Restaurant contemporain
Shanghai

CHAMPAGNE

(_) liruciperriaros  WWACUEEROzE COM

LABUS D'ALCOOL EST DANGEREUX POUR LA SANTE, A CONSOMMER AV Ef‘ MODERHTION

Cuvée Rosé, choisie par les meilleurs.

Laurent-Perrier

Cuvée Rosé, choisie par les meilleurs.

Gasthof Post
Lech, Autriche

CHAMPAGNE
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Laurent-Perrier
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MAISON FAMILIALE INDEPENDANTE
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L'ABUS D'ALCOQL EST DANGEREUX POUR LA SANTE, A CONSOMMER AVEC MODERATION



25

#LAURENTPERRIERROSE




#TAsSsTEOFPARIS
R .

#LAURENTPERRIERROSE

#

S~

-
i
52!

‘.?

"‘lwiéf;; 7 i
.

[1K
| 18 |

E LUy
B (2 L i
{11 |
|'- e it -: .
2 ]| 1R | || N
-‘.:.-,_ g =, i LI
| j ll ! | i l | [ i |
. i & I
b = 1
o =] -
0P ACE R-2J0 i RDOAS
e e e 9 = 1l




27

TASTE OF PARIS

.. .. ” s A
“woo 000 e

i | N B U o
JA A M N N R K

: O R P
rv-.lh_-‘;‘. L 1 . . i
— I )\L e / ‘_""hh_j




EXCLUDING NON-RECURRING EXPENSES. OVERHEAD COSTS
ARE SLIGHTLY UP

LAURENT-PERRIER GROUP - VS PREVIOUS YEAR (€M)

+0.5

(*) o/w social liabilities:
-1.1 M€

Overheads Recurring Non-recurring Overheads
2017-2018 2018-2019
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ORGANIC ROP GROWTH REFLECTS THE GROUP’S CHOICES

LAURENT-PERRIER GROUP - VS PREVIOUS YEAR (€M)

-4.6
o/w Brand dvt :
-3.5

ROP
- +21% )=

2017-2018 Gross margin Brand devt Margin /
Operating organic Transport/ rec.
result Overheads.

:
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Exch rates

2018-2019
Operating
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THE FINANCIAL RESULT IMPROVED BY €| MILLION FOLLOWING
THE NEGATIVE IMPACT OF UNWIDING SWAPS IN Y-|

FINANCIAL RESULT FINANCIAL RESULT
2017-2018 -8.1 Me -7.0 M€ 2018-2019

 _“/

IMPACT oF SWAP
UNWINDING IN FYI8:
+0.8 M€
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INCOME STATEMENT FY 2018-2019

LAURENT-PERRIER GROUP / PUBLISHED DATA

Real

- Real Change
(€ million) ] 2018-2019 ;
2017-2018 Published on Y-1
Turnover (Champagne) 225.7 2341 3.7%
Gross margin (Champagne) 109.0 116.4 +6.8%
as % of turnover (Champagne) 48.3% 49.7% +1.4Pts
Brand devt & advertsing. -22.0 -25.3 +15.0%
Sales and administrative costs. 48 7 -48.2 0 9%
Other expenses and income 1.7
Operating result 38.9 41.3
as % of turnover (Champagne) 17.3% 17.6% +0.4Pts
Financial result -8.1 -7.0 -13.0%
-10.2 -11.1 +9.2%
as % of turnover (Champagne) 9.1% 9.8% +0.7Pts

Cash-flow from operations 14.7 2.2 -16.9
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SIMPLIFIED BALANCE SHEET
LAURENT-PERRIER GROUP (€ MILION)
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ONCE AGAIN, FINANCIAL RATIOS REFLECT A HEALTHY

FINANCIAL SITUATION
LAURENT-PERRIER GROUP

March - 19
March - 18
March - 17

March - 16

March - 15

March - 14 171%

March - 13 165%

160%

March - 12

STtocks/NET DEBT
AT END-MARCH, %

188%
186%
185%
185%
178%

March - 19

March - 18

March - 17

March - 16

March - 15

March - 14

March - 13

March - 12

68%
68%

70%

73%
80%
85%

NET DEBT/EQUITY
END-MARCH, 9%

95%

102%
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CHANGE IN NET CASH-FLOW

-17 M€
+2.2 M€ -1.9 M€
-3.4 M€
-13.9 M€
-0.1 M€
A Turnover A Tax A Invest. A WCR A\ Dividends

Net cash-flow
2017-2018 *

(*) Before sale (purchase) of treasury shares

Net cash-flow
2018-2019 *
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CHAMPAGNE LATEST

= Renewal of interprofessional contracts (2019-2023)

= End of multi-year productive investment programme
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SINCE THE CLOSE

v' Launches:
= The Grand Siecle range

= Blanc de Blancs nature

= 2008 Vintage
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SEAMPAGA'E

Grand Sidcle
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Au-dela des Millésimes rares

RECREER L’ANNEE PARFAITE

Laurent-Perrier lance la 22éme itération de

Grand Siécle en magnum, aprés 15 ans de vieillissement en cave.

sur www. grandsiecle.com
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OUTLOOK AND CONCLUSION

» Success of value-creation policy contingent on quality of execution

e QOur long-term objectives again focused on these three pillars:
v The quality and unique nature of our wines
v The quality of our organisations

v Brand recognition and strength

* On a market that calls for a cautious approach
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