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Context of the annual results:

 Very favourable market and market share gains for Laurent-Perrier

 Shortages experienced by some of our competitors 

 Performance of the Group's value policy

 High-End cuvées put on allocation
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 France has not recovered its 2019 level

Source: CIVC
In Mbt

France

Different dynamics

-17 Mbt 
(-11%)

Export

+32 Mbt 
(+22%)



Calendar year
January to December

Change %
Shipments vs N-1 vs N-2

MARKET +31% +8%

LVMH * +27% +3%

L-P GROUP +41% +4%

L-P +52% +12%

Laurent-Perrier's situation vs. the market

*Champagne



How has the market evolved since January?
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Shipments January to March

Source: CIVC
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 The 1st quarter of 2022 showed the best performance since 
2007
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(in €m)
Current exchange rate

FY

2019-2020

FY

2020-2021

FY
2021-2022

Changes
vs N-2

Changes
vs N-1

Turnover (Champagne & Wines) 231.3 184.7 292.8 26.6% 58.6%

Gross margin (Champagne & Wines) 117.4 98.6 154.6 +31.7% +56.8%

in % turnover (Champagne & Wines) 50.8% 53.4% 52.8% +2.0 pts -0.6 pts

Brand Development & Comm. -26.6 -13.4 -24.8 -6.7% +85.6%
Admin. &
Com. expenses

-51.4 -44.6 -53.7 +4.6% +20.4%

Operating profit 41.2 41.3 77.0 +86.9% +86.4%

in % turnover (Champagne & Wines) 17.8% 22.4% 26.3% +8.5Pts +3.9Pts

Financial results -6.5 -6.1 -7.0 +6.8% +13.8%
Taxes -10.9 -9.8 -19.4 +78.8% +99.2%

Net result - Group share 23.7 25.2 50.2 +111.9% +99.0%

in % turnover (Champagne & Wines) 10.3% 13.7% 17.2% +6.9Pts +3.5Pts

Income statement for financial year 2021-2022

Laurent-Perrier Group / Published data
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Change Turnover
N

+26.6%

+14.4% +11.9%
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Champagne sales approach a record level of 

€300m 

Laurent-Perrier Group

In €m



The value strategy has been generating price/mix 

effects above 4% for several years 

Laurent-Perrier Group 
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And a gross margin rate of over 50%

Laurent-Perrier Group / published data
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This strategy is based on necessary investments in 

brand development

Laurent-Perrier Group / published data
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Brand
development
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An increase in High-End turnover 

Laurent-Perrier brand

Impact of the 
allocation of certain 

High-End Cuvées
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An increasing level of export turnover

Laurent-Perrier brand
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44,1 61,0

569,5 553,6

253,1 256,0

Mars-21 Mars-22

Immobilisations

Stocks

Créances
commerciales

Structure of the Simplified Balance Sheet

Laurent-Perrier Group 

ASSETS

996.3957.5

LIABILITIES

455,0 503,7

286,9 225,1

124,8 141,8

Mars-21 Mars-22

Dettes
commerciales

Dettes financières

Fonds propres

In € million

(a)

(a) o/w provisions for risks & charges and deferred taxes
(b) Net indebtedness = financial debts - cash assets

(b)

Foot of the 
balance 

sheet

996.3957.5
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Laurent-Perrier Group  



Stocks / Net debt (%) Net debt / Equity (%)
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Debt ratios

Laurent-Perrier Group  



Consolidated Cash Flow Statement

Laurent-Perrier Group 

€m At 31/03/21 At 31/03/22 Change

NET OPENING CASH POSITION 82.3 89.2

Cash flow (after tax) +32.4 +58.7 +26.3

Working capital requirement -24.5 +17.0 +41.4

Investments & disposals -4.3 -6.4 -2.1

Financing operations +9.4 -25.8 -35.2

o/w loan issues 16.4 11.2

o/w loan repayments -7.0 -37.0

Share buy-back 0.0 -1.8 -1.8

Dividends -6.1 -6.0 +0.1

NET CHANGE IN CASH +6.9 +35.7 +28.7

impact of changes in foreign exchange rates 0.0 +0.3

NET CLOSING CASH POSITION 89.2 125.2

20

+ €65.6m
change in 
operating 
cash flow

Change in net 
cash flow



Covenants

Laurent-Perrier Group 

F20
31 March 

2020

F21
31 March 

2021

F22
31 March 

2022
Target

EBITDA / Financial Result 7.45 7.97 12.12 > or = to 2

Operating result / Financial result 6.30 6.74 10.98 > or = to 2

Net debt / Equity 0.65 0.63 0.45 < or = to 2

Inventories / Net debt 1.94 1.99 2.46 > or = to 1

2121
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Vineyard status

2323

 Mild winter with summery 3rd week of March

 Very dry spring with frosts in early April

 Healthy vines with no major problems to date

 Flowering at the end of May, beginning of June depending on the
region

 Harvesting at the end of August depending on the weather



Operations news

2424

Difficulties in sourcing dry materials:

 Long lead times

 Quota restrictions on deliveries

 Increase in material costs
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The environmental commitment of the Group and the 

sector
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Outlook

Laurent-Perrier Group

 Market?

 Impact of rising costs



Outlook

Laurent-Perrier Group

In a business context marked by the strength and intensity of the recovery in
champagne shipments in 2021, the Laurent-Perrier Group states that the annual
results published for the 2021-2022 financial year have benefited from an exceptional
context.

Faced with the uncertainties arising from the conflict in Ukraine, inflationary
pressures and the resulting monetary policies, all of which call for a great deal of
caution, the Laurent-Perrier Group is continuing to execute its 2021-2025 business
plan with vigilance and confidence, and is maintaining its value strategy, which is
based on four pillars:

- A single business: the production and sale of high-end champagnes
- A high-quality supply based on a policy of partnerships
- A portfolio of strong and complementary brands
- Well-controlled global distribution.
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