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Very favourable market
Very rapid growth in volumes in the 15t HY that will require a decrease in the 2" HY
Cellar and Production Performance

Group value policy

The Group has had to implement allocation management across all brands/vintages,
taking into account customers and countries, in order to safeguard the future and the
quality of its wines.

These elements will have an impact on the 2nd HY results
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» Key figures
* Financial structure
* Review of wine year
* Continuation of the value policy

e Environmental commitment
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MARKET SITUATION FOR SHIPMENTS
JANUARY TO SEPTEMBER 2022

Volume history Volume 12-months rolling
January to September October to September
Volumes Variations Variations +12%
(millions de bouteilles) \(par rapport a 2021}/ (par rapport a 2019) 0

—
De janvier
a septembre 2022 212.0 +8.1% +16,2% *(%
. o
(rappel a fin 196,1 +39,9%
eptembre 2021) h-.
i
i
De octobre 2021 a o
e octobre a
septembre 2022 336,0 +12,0% +11,9%
(rappel 12 mois a 300,0 +17,5%
fin Septembre
2021)
2020-2021 2021-2022
(n-1)
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MARKET LIMITS: BOTTLING & AGRONOMIC YIELDS

345

Bottling yield
accordingto
appellation
Average /5 years
~300 Mbt

2018 2019 2020 2021

= Agronomic Yield & Bottling Yield
(Kgs/Ha) (Kgs/Ha)
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Monthly trends in shipments

Quarterly trends in shipments

Calendar year
+201,3%
o 2%
+ (0] B
146,2% J Maisons Overall
2022 vs 2021 %
..'-."+ 8%
67,2% 6%
9 0%
el 30,9%; §d20% 127,80% +27,8% 425 80% “+.0%
19,1 +20,4%
11,99 .
TIOBAE o o s
-

20,0%

1 2 3 4 5 6 7 8 9101112 1
2021

2 3 45 6 7 8 9
2022

Source: CIVC
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Financial year

April to September

Calendaryear

January to September

Change % vs N-1 vs N-1

MARKET +3.5% +8.1%

MAISONS +3.0% +7.4%

L-P GROUP +12.4% +29.3%

L-P +18.5% +34.7%
Source: CIVC

Quarterly trends in shipments
Laurent-Perrier Group vs. Market

Calendar year
+35%
+26%
+23%
+8%
+1%
Q1 Q2 -1% Q3

Market L-P Group
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EXCEPTIONAL HALF-YEAR BUSINESS ACTIVITY

LAURENT-PERRIER GROUP / PUBLISHED DATA

Group turnover history
1st half (M€)

159

128
15
100 102 og 95 100 99
85 81

66 71
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REFLECTED BY AN EXCEPTIONAL HALF-YEAR RESULT

LAURENT-PERRIER GROUP / PUBLISHED DATA

(in M€) 1st half 1st half Changes
Constant exchange rate 2021-2022 2022-2023 vs N-1

Turnover (Champagnes & Wines) 128.4 159.3 +24.1%
in % turnover [Champagne & Wines) 54.2% 58.8% +4.6Pts
Brand Development & Comm. -9.8 -12.4 +26.7%
Acct. and Admin. costs -24.2 -28.4 +17.2%

Operating income

in % turnover [Champagne & Wines)

Financial profit or loss
Taxes

Net result - Group share

in % turnover [Champagne & Wines)]

+5.5Pts

-9.3%

+4.9Pts




CHANGE IN TURNOVER VS N-|

LAURENT-PERRIER GROUP / PUBLISHED DATA

In M€ +12.4% +11.7%

+15.1

+15.8 l
o/w
Exchange effect
2.2 ME [2.2%)]

Turnover Volume Price/Mix Turnover
1st HY 2021-2022 effect Exchange Effect 1st HY 2022-2023



1st half-years

N7

41.6%

38.4% 38.3%

35.1%
33.6%

Constant exchange rate

42.0% 42.0%

Impact of High-End
Cuvées allocations

45.0%

Sept. 09 Sept.10 Sept.11 Sept.12 Sept. 13 Sept. 14 Sept.15 Sept. 16 Sept. 17 Sept.18

Sept.19 Sept. 20 Sept. 21 Sept. 22



1st half-years

78% 77% 77%

70%
68%
66%

79% 80%

0,
850/0

Sept. 09 Sept. 10 Sept. 11 Sept. 12 Sept. 13 Sept. 14 Sept. 15 Sept. 16 Sept. 17 Sept.18 Sept.19 Sept. 20 Sept. 21 Sept. 22

Constant exchange rate
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OPERATING INCOME Vs N-|

LAURENT-PERRIER GROUP

In M€

+21.3
35.6
27.8%
Turnover
Ol Organic gross  Acct. & Admin. DDM Ind. & /harvest

1st HY 2021-2022 margin costs margin

W22 g6 220

+48.9%

93.1

33.3%
lfurnover

Change 0Ol
1st HY 2022-2023



CHANGE IN COMMERCIAL & ADMINISTRATIVE CcOSTS vs N- |

LAURENT-PERRIER GROUP / PUBLISHED DATA

Weight in the increase of
acct. & Admin. costs
In Me /

Other (including
foreign exchange)
19%

Logistics
20%

Commercial & admin. Costs Commercial & admin. Costs
15t HY 2021-2022 15t HY 2022-2023



THE GROUP CONTINUES TO INVEST TO SUPPORT ITS BRANDS

LAURENT-PERRIER GROUP / PUBLISHED DATA

Brand development
1st half-year (M€)

S1 S1 S1 S1 S1 S1 S1 S1 S1 S1 S1 S1 S1
F11 F12 F13 F14 F15 F16 F'17 F18 F19 F20 F21 F22 F'23
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In € million 1,018.2 996.3

255.5
256.0

Fixed assets
Inventories

W Trade receivables

598.8 553.6

sept-21 mars-22

ASSETS

1,108.8

247.5

658.0

sept-22

(a] including provisions for risks & charges and deferred taxes

(b] Net debt = financial liabilities - cash assets

1,018.2 996.3
167.0

141.8

275.0 225.1

475.9
sept-21 mars-22
LIABILITIES

1108.8  Footofthe
balance
sheet

245.2
Trade payables (a)
202.5
Financial liabilities (b)
B Equity
527.7
sept-22

CHAMPAGNE
';’\\:f\-/\ ,/’
Laurent-Perrier
NS
uuuuuuuuuuuu



DEBT RATIOS

 LAURENT-PERRIER GROUP
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Me At At

30/09/2021 30/09/22 ChETERE
NET CASH AT OPENING OF YEAR 89.2 125.2
Cash flow (after tax) +32.6 +45.1 +12.5
. . . _ ) €+14.0m
Working capital requirement 13.1 11.9 +1.2 change in
operating
Investment operations -2.8 -2.5 +0.3 cash flow
Disposal of assets 0.0 0.0 0.0
Financing operations -1.4 -10.7 -9.3
of which issuing of loans +10.9 +1.2 -9.7
of which repayment of loans -12.3 -11.9 +0.4
Dividends -6.0 -12.1 -6.1
Change in net
NET CHANGE IN CASH +9.3 +8.0 +1.3 cash flow

NET CASH AT CLOSE OF YEAR 98.5 133.2
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7 COVENANTS

., LAURENT-PERRIER GROUP
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v Climatology 2022
»  Mild winter / Spring frosts / Dry year

v" Wine year
» Early, facilitated by a favourable climate
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v' Starts on 24 August and ends on 10 September

v" Beginning of the harvest with pinots noirs of Aube

v Chardonnay grape variety, harvested last, to reach the best maturity
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v' Agronomic yield for Champagne:

v" Bottling yield for AOC Champagne:

v’ Grape price:
> stable in 2020 vs 2019
> Increases in 2021 then in 2022

14,500 kg/ha

12,000 kg/ha
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A unique concept

Au-dela des Millésimes rares

RECREER L’ANNEE| PARFAITE

Going far beyond rare vintages,
RECREATING THE PERFECT YEAR

99/100 96/100 19/20

IAMESSUCKLING.COM ¥ -fw&,{ \‘/JMA.(’}‘&QN»M

Grand Siécle N°23 en magnum. En allocation, - - S S, T
www. laurent-perrier.com - © #grandsiede T =

L'ABUS D'ALCOOL EST DANGEREUX POUR LA SANTE, A CONSOMMER AVEC MODERATION

29
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GRAND SIECLE ITERATION N°25
EN BOUTEILLE (2008 - 2007 - 2006)

99/100 96/100
James Suckling Essi Avellan

JAMESSUCKLING.COMY Essi AvVELLAN MW

96+/100
Rober Parker Wine Advocate

ey

GRAND SIECLE ITERATION N°23
EN MAGNUM (2006 - 2004 - 2002)

99/100 19/20

James Suckling JANCIS ROBINSON
JAMESSUCKUNGCOMY (_Jamess Poioinsan_
98/100

Robert Parker Wine Advocate

Al



Laurent-Perrier

CUVEE ROSE

CHOSEN BY
THE BEST




A sIGNATURE CUVEE RosE "cHOSEN BY THE BEST"

LAURENT-PERRIER BRAND

The Ritz London

v" Continued investment since 2015

119
R
N . . .
g _
‘z\_.lﬁﬁh s’ v' Partnerships with world-class
& venues
Le Gstaad Palace
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Le Prince de Galles Paris Hotel Principe di Savoia Milan Corinthia Hotel London rerssser; Hivisre:
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Increased visibility on social media

An affiliate sales section

A newsletter to stay in touch with our
consumers and customers

@ Achampagnelaureniperrigr CHAMPAGNE
TH=Se s

ﬂ BchampagnelaureniperrierFR Laurent-Perrier
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v A range of wines to pair with
French gastronomy

v Collaborations with renowned
chefs

Top to bottom and from left to right: Nick Beardshaw - Kerridge (London]

John Williams MBE - The Ritz London [London]
Paco Roncero - Paco Roncero [Madrid/
Pascal Helard and Dominique Minchelli - Le Duc [Paris).

Eric Chavot - Coda (London)
Giuliano Sperandio - Le Taillevent [Paris]
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FILIERE ENGAGEE DANS LE

DEVELOPPEMENT DURABLE

D’EMPREINTE CARBONE
f ITE|

-50 % pE ProDUITS
PHYTOSANITAIRES

54 %0 pes sURFACES
SOUS CERTIFICATION
ENVIRONNEMENTALE

RESULTATS 3} OBJECTIFS
DES 15 DERNIERES ANNEES {  POUR LE FUTUR
-20 % -75 %

D’EMPREINTE CARBONE

-75 %

N 2025 (vs 2000)

100 % pE sURFACES
CERTIFIEES
L'HORIZON 2030

100 9% DU VIGNOBLE EXPLOITE PAR LAURENT-PERRIER

est certifié Viticulture Durable en Champagne

90 % DEs DECHETS

INDUSTRIELS TRAITES POURSUITE

=af \/ALORISES DU DEPLOIEMENT DE
L’ECONOMIE CIRCULAIRE

100 %% pESs EFFLUENTS DANS LA FILIERE
VINICOLES & SOUS-PRO- CHAMPAGNE
DUITS VALORISES

REGION PIONNIERE VITICULTURE

1° vignoble de France pour DURABLE
la confusion sexuelle contre les

9
tordeuses de la grappe 54 % du vignoble

£ <
4 3 n
i sous certification \ | }
er
1¢ parc de tracteurs enjambeurs environnementale '

électriques dont 36 % certifié
1¢" Bilan Carbone Viticulture Durable
d'une filiére viticole, dés 2002 en Champagne

00 °6 DUNVIGNOBLE'EN'MOUVEMENT
=MARC JE'PROGRES CONTINU
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THE ENVIRONMENTAL COMMITMENT OF THE SECTOR

Evolution de I'empreinte carbone de la Champagne

@ e B _

T _ u Déchets & sous-produits
o Immobilisations

_ mEmballages

. 9 e ] u Intrants
@ RS e m Fret

5 enﬂ_% S u Déplacements
@g@’ -~t'~w:nm_ e mVin

9 h . mVigne

2003 2013 2018

Source: CIVC

Objectif :
Facteur 4

-75% en 2050
(-25% en 2025)

CHAMPAGNE
Laurent-Perrier
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The Laurent-Perrier Group notes that the results published for the first half of the year cannot be
extrapolated to its full 2022-2023 financial year.

In particular, the capacity of the Champagne region and of the Group to serve a growing demand in
volume will reach its limits.

The Laurent-Perrier Group is confidently and attentively pursuing its 2021-2025 business plan and
maintaining its value strategy based on the following 4 pillars:

Exclusive focus on producing and selling high-end champagnes
Quality supply based on a partnership policy

A portfolio of strong, complimentary brands

Well-controlled worldwide distribution
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