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Context of the half-year results:

 Very favourable market

 Very rapid growth in volumes in the 1st HY that will require a decrease in the 2nd HY

 Cellar and Production Performance

 Group value policy

The Group has had to implement allocation management across all brands/vintages, 
taking into account customers and countries, in order to safeguard the future and the 

quality of its wines.

These elements will have an impact on the 2nd HY results 
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Agenda

• The market

• Key figures

• Financial structure

• Review of wine year

• Continuation of the value policy

• Environmental commitment

• Outlook
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Market situation for shipments

January to September 2022

Source: CIVC
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Volume history 
January to September

Volume 12-months rolling
October to September

2020-2021  2021-2022
(n-1)

+12%

+8.1%212.0



55 Formation Comité Vins - Document révisé Janvier 2022
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Stabilisation of shipments in Q3

Source: CIVC

Monthly trends in shipments

+ 21%

+ 6%

+ 0%

+ 23%

+ 8%

- 0%

Q1 Q2 Q3

Maisons Overall

Quarterly trends in shipments
Calendar year

2022 vs 2021 %



7 Sales meeting-13th October 20227

Grapes
++

Dry materials
+++

Glassware
+++

High inflation of cost components
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Laurent–Perrier's situation vs. the market

Source: CIVC

Financial year Calendar year

April to September January to September

Change % vs N-1 vs N-1

MARKET +3.5% +8.1%

MAISONS +3.0% +7.4%

L-P GROUP +12.4% +29.3%

L-P +18.5% +34.7%

Quarterly trends in shipments 
Laurent-Perrier Group vs. Market

Calendar year

+23%

+8%

-1%

+35%

+26%

+1%

Q1 Q2 Q3

Market L-P Group
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Group turnover history
1st half (M€)

Exceptional half-year business activity 

Laurent-Perrier Group / Published data
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(in M€)
Constant exchange rate

1st half
2021-2022

1st half
2022-2023

Changes
vs N-1

Turnover (Champagnes & Wines) 128.4 159.3 +24.1%

Gross margin (Champagne & Wines) 69.6 93.7 +34.6%

in % turnover (Champagne & Wines) 54.2% 58.8% +4.6Pts

Brand Development & Comm. -9.8 -12.4 +26.7%
Acct. and Admin. costs -24.2 -28.4 +17.2%

Operating income 35.6 53.1 +48.9%

in % turnover (Champagne & Wines) 27.8% 33.3% +5.5Pts

Financial profit or loss -3.2 -2.9 -9.3%
Taxes -9.0 -13.0 +45.4%

Net result - Group share 23.3 36.9 +58.4%

in % turnover (Champagne & Wines) 18.2% 23.1% +4.9Pts

Reflected by an exceptional half-year result 

Laurent-Perrier Group / Published data
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128.4

159.3
+15.8

+15.1

Turnover
1st HY 2021-2022

Volume
effect

Price/Mix
Exchange Effect

Turnover
1st HY 2022-2023

Change in turnover vs N-1

Laurent-Perrier Group / Published data

In M€
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+24.1%+12.4% +11.7%

o/w 
Exchange effect

2.2 M€ (2.2%)



33.6%

35.1%
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37.5%
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Constant exchange rate

Impact of High-End 
Cuvées allocations

Change in turnover from high-end champagnes

Laurent-Perrier brand

1st half-years



Change in turnover from exports

Laurent-Perrier brand

Constant exchange rate
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78%

68%
70%

77%

66%
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1st half-years



Operating income vs N-1

Laurent-Perrier Group
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+48.9%

27.8%

33.3%

35.6

53.1

+21.3

-4.5
-2.2 +0.6

+2.2

+48.9%

OI
1st HY 2021-2022

Organic gross
margin

Acct. & Admin.
costs

DDM Ind. & /harvest
margin

Change OI
1st HY 2022-2023

In M€

27.8% 
Turnover

33.3% 
Turnover



24.2

28.4

Charges com.& Admin.
 S1 2021-2022

Charges com.& Admin.
 S1 2022-2023

Change in commercial & administrative costs vs N-1

Laurent-Perrier Group / Published data

In M€

16

+17.2%

Social 
elements
(scope, 

increases, 
etc.)
33%

Export 
commissions

10%
Travel

18%

Logistics
20%

Other (including 
foreign exchange)

19%

Weight in the increase of 
acct. & Admin. costs

Commercial & admin. Costs
1st HY 2021-2022

Commercial & admin. Costs
1st HY 2022-2023
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The group continues to invest to support its brands

Laurent-Perrier Group / Published data
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Brand development
1st half-year (M€)
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63.6 61.0 69.9

598.8
553.6

658.0

255.5
256.0

247.5

sept-21 mars-22 sept-22

Fixed assets

Inventories

Trade receivables

475.9 503.7 527.7

275.0 225.1 202.5

167.0
141.8

245.2

sept-21 mars-22 sept-22

Trade payables

Financial liabilities

Equity

ASSETS

1,108.81,018.2

LIABILITIES
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In € million

(a)

(a) including provisions for risks & charges and deferred taxes
(b) Net debt = financial liabilities - cash assets

(b)

996.3 Foot of the 
balance 

sheet

1108.81,018.2 996.3

Structure of the simplified balance sheet

Laurent-Perrier Group



95%

85%
80%

73% 70% 68% 68% 65% 63%

45%

74%

58%

38%

Inventories / Net debt (%) Net debt / Equity (%)

20

165% 171% 178%185%185%186%188%194%199%

246%

189%

218%

324%

Debt ratios

Laurent-Perrier Group



Table of consolidated cash flows

Laurent-Perrier Group

M€
At

30/09/2021
At

30/09/22
Changes

NET CASH AT OPENING OF YEAR 89.2 125.2

Cash flow (after tax) + 32.6 +45.1 + 12.5

Working capital requirement - 13.1 -11.9 + 1.2

Investment operations - 2.8 -2.5 + 0.3

Disposal of assets 0.0 0.0 0.0

Financing operations - 1.4 -10.7 - 9.3

of which issuing of loans + 10.9 +1.2 - 9.7

of which repayment of loans - 12.3 -11.9 +0.4

Dividends - 6.0 -12.1 -6.1

NET CHANGE IN CASH + 9.3 +8.0 + 1.3

NET CASH AT CLOSE OF YEAR 98.5 133.2
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€+ 14.0 m
change in 
operating 
cash flow

Change in net 
cash flow
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F22

30/09/2021

F22

31/03/2022

F23

30/09/2022
Target

EBITDA / Financial Result 12.81 12.12 20.31 > or = to 2

Operating result / Financial result 11.22 10.98 18.43 > or = to 2

Net debt / Equity 0.58 0.45 0.38 < or = to 2

Inventories / Net debt 2.18 2.46 3.24 > or = to 1

2222

Covenants

Laurent-Perrier Group



• The market

• Key figures

• Financial structure

• Review of wine year

• Continuation of the value policy

• Environmental commitment

• Outlook

23

Agenda



Wine year

 Climatology 2022
 Mild winter / Spring frosts / Dry year

 Wine year
 Early, facilitated by a favourable climate
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Harvest 2022

 Starts on 24 August and ends on 10 September

 Beginning of the harvest with pinots noirs of Aube

 Chardonnay grape variety, harvested last, to reach the best maturity
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Overview of the 2022 wine year and harvest

 Agronomic yield for Champagne: 14,500 kg/ha

 Bottling yield for AOC Champagne: 12,000 kg/ha

 Grape price:
 stable in 2020 vs 2019
 Increases in 2021 then in 2022

26



• The market

• Key figures

• Financial structure

• Review of wine year

• Continuation of the value policy

• Environmental commitment

• Outlook

27

Agenda



28

Continuation of the value policy



29 Sales Meeting-13th October 202229

A unique concept

Going far beyond rare vintages,
RECREATING THE PERFECT YEAR



Acclaim from the wine critics

Laurent-Perrier brand
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CHOSEN BY 

THE BEST



A signature Cuvée Rosé "chosen by the best"

Laurent-Perrier brand
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 Continued investment since 2015

 Partnerships with world-class
venues



A strengthening of the digital presence

Laurent-Perrier brand
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 Increased visibility on social media

 An affiliate sales section

 A newsletter to stay in touch with our
consumers and customers



A strong attachment to gastronomy

Laurent-Perrier brand
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 A range of wines to pair with
French gastronomy

 Collaborations with renowned
chefs

Top to bottom and from left to right: Nick Beardshaw - Kerridge (London) 
John Williams MBE - The Ritz London (London) 

Paco Roncero - Paco Roncero (Madrid)
Pascal Helard and Dominique Minchelli - Le Duc (Paris).

Eric Chavot - Coda (London) 
Giuliano Sperandio – Le Taillevent (Paris)
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The environmental commitment of the Group and the 

sector
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The environmental commitment of the sector

Source: CIVC
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Outlook

Laurent-Perrier Group
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The Laurent-Perrier Group notes that the results published for the first half of the year cannot be
extrapolated to its full 2022-2023 financial year.

In particular, the capacity of the Champagne region and of the Group to serve a growing demand in
volume will reach its limits.

The Laurent-Perrier Group is confidently and attentively pursuing its 2021-2025 business plan and
maintaining its value strategy based on the following 4 pillars:
- Exclusive focus on producing and selling high-end champagnes
- Quality supply based on a partnership policy
- A portfolio of strong, complimentary brands
- Well-controlled worldwide distribution
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