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Context of the half-year results:

 Inflationary context

 Rising interest rates

Price increases on all brands / products /countries

 Continued decline in the market since March (accelerating in recent months)
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Agenda

• The market

• Key figures

• Financial structure

• Value policy

• Wine growing year & environment

• Works

• Objectives & Outlook
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4 Sales meeting-13th October 20224

Source: CIVC
In Mbt

Market situation at end October 2023 

12 months to end October

Volume
(Mbt)

Changes
(% vs N-1)

Market Market France Export

November 2022 to 
October 2023 

304.1   -9.6% -10.6% -8.9%

November 2021
to October 2022 336.5   +9.9%



5 Sales meeting-13th October 20225
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Oct. 2023 end

304 Mbt



6 Sales meeting-13th October 20226

Laurent-Perrier Group vs. market and competitors

Volume Turnover

Market -11.8% N/A

LVMH* N/A -7.5%

LP Group -12.8% -3.7%

CLP -12.1% -4.2%

April to September

* Source: LVMH press release / Champagne and wine
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(in M€)
Constant exchange rate

1st HY
2022-2023

1st HY
2023-2024

Changes
vs N-1

Turnover (Champagnes & Wines) 159.3 153.4 -3.7%

Gross margin (Group) 93.7 99.4 +6.1%

in % turnover (Group) 58.8% 64.8% +6.0Pts

Brand Development & Comm. -12.4 -14.2 +14.7%
Acct. and Admin. costs -28.4 -28.9 +2.0%

Operating income 53.1 57.4 +8.1%

in % turnover (Champagne & Wines) 33.3% 37.4% +4.1Pts

Financial profit or loss -2.9 -4.4 +52.6%
Taxes -13.0 -14.1 +8.5%

Net result - Group share 36.9 38.6 +4.7%

in % turnover (Champagne & Wines) 23.1% 25.1% +2.0Pts

FY 2023-2024 results

Laurent-Perrier Group 
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53,1

57,4

+4,0

-1,4

-1,9
+2,9*

+0,6

OI
1st HY 2022-2023

Organic gross
margin

Acct. & Admin.
costs

DMD Ind. & /harvest
margin

Exchange
& Non-recurring

OI
1st HY 2023-2024

Change in operating income vs previous year

Laurent-Perrier Group

+8.1%

In M€

33.3% 
Turnover

37.4% 
Turnover

Organic
+1.4%

*o/w:
RI 2.3 M€

Operating 
income

H1 2022-2023

Operating 
income

H1 2023-2024

Brand
support
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159,3 

139,0 139,0 

153,4 

-20,4
+ 14,4*

Turnover
1st HY 2022-2023

Volume
effect

Price/Mix
Exchange Effect

Turnover
1st HY 2022-2023

Change in turnover vs previous year

Laurent-Perrier Group

-3.7%-12.8% +9.1%In M€

*of which
Exchange 

Effect
-0.8 M€ (-0.5%)

Revenue
H1 2023-2024
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33,6%

35,1%

38,4% 38,3%
39,0%

37,5%

40,3% 40,7%
41,6% 42,0% 42,0%

45,0%

47,4%
46,4% 46,4%

Sept. 09 Sept. 10 Sept. 11 Sept. 12 Sept. 13 Sept. 14 Sept. 15 Sept. 16 Sept. 17 sept.18 sept.19 sept.20 sept.21 sept.22 sept.23

Change in Turnover from High-End Champagnes

Laurent-Perrier brand

Constant exchange rate
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Change in Turnover from exports

Laurent-Perrier brand

Constant exchange rate

77,5%

67,9%
70,0%

76,8%

65,8%

77,5%
79,1% 79,8%

81,6%
83,2%

81,6% 82,5%

85,5%
87,0%

89,1%

Sept. 09 Sept. 10 Sept. 11 Sept. 12 Sept. 13 Sept. 14 Sept. 15 Sept. 16 Sept. 17 sept.18 sept.19 sept.20 sept.21 sept.22 sept.23
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Investment in Brand support is part of our value policy

Laurent-Perrier Group

7.8% 
Turnover
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Turnover
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28,4
28,9

+0,9

+0,5
-0,9

Comm. & Admin. Costs
 H1 2022-2023

Organic
overheads

Logistics Other
(allowances, etc.)

Comm. & Admin. Costs
 H1 2023-2024

Change in Commercial & administrative costs vs N-1

Laurent-Perrier Group

In M€

+2.0%

17.8% 
Turnover

18.9% 
Turnover

+3.5%

+15%
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Simplified Balance Sheet

Laurent-Perrier Group

ASSETS

1 108.8

LIABILITIES

(a)

(a) including provisions for risks & charges and deferred taxes

996.0 Foot of the 
balance 

sheet

1,070.3 996.0 1,070.31 108.8

133,4 106,9 61,7

69,9
45,6

72,9

658,0

592,8
681,7

247,5

250,7

254,0

sept-22 mars-23 sept-23

527,7 548,2 578,0

335,9 286,8 265,5

245,2

161,0
226,8

sept-22 mars-23 sept-23

In M€
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68% 68%
65% 63%

45%

33%

58%

38%
35%

mars-18 mars-19 mars-20 mars-21 mars-22 mars-23 sept-21 sept-22 sept-23

Debt ratios

Laurent-Perrier Group

Inventories / Net debt (%) Net debt / Equity (%)

186% 188% 194% 199%

246%

329%

218%

324% 334%

mars-18 mars-19 mars-20 mars-21 mars-22 mars-23 sept-21 sept-22 sept-23
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Covenants

Laurent-Perrier Group

F23

30/09/2022

F23

31/03/2023

F24

30/09/2023
Target

EBITDA / Financial Result 20.31 15.12 14.18 > or = to 2

Operating result / Financial result 18.43 13.99 13.04 > or = to 2

Net debt / Equity 0.38 0.33 0.35 < or = to 2

Inventories / Net debt 3.24 3.29 3.34 > or = to 1
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Consolidated Cash Flow Statement

Laurent-Perrier Group

€m At 30/09/22 At 30/09/23 Change

NET CASH AT OPENING OF YEAR 125.2 105.8

Cash flow (after tax) +45.1 +46.4 +1.3

Working capital requirement -11.9 -54.8 -42.9

Investment operations -2.5 -4.5 -2.0

Disposal of assets 0.0 0.0

Financing operations -10.7 -19.5 -8.8

of which issuing of loans +1.2 +1.5

of which repayment of loans -11.9 -21.0

Dividends -12.1 -12.2 -0.1

NET CHANGE IN CASH +8.0 -44.5 -52.5

NET CASH AT YEAR-END* 133.2 61.3

- €43.8m

change in 

operating 

cash flow

Change in net 

cash flow

*Net cash = cash assets - bank overdrafts
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Financial result: sensitivity of debt to interest rates

Laurent-Perrier Group

-2,9

-4,4

+0,2

-2,2

+0,7
-0,2

Fin. inc.
H1 2022-2023

Debt
Base effect

Debt
Rate effect

Financial
Income

Other Fin. Inc.
 H1 2023-2024

In M€

20



Agenda

• The market

• Key figures

• Financial structure

• Value policy

• Wine growing year & environment

• Works

• Objectives & Outlook

21



VALUE POLICY
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23 Sales Meeting-19th October 202323

Grand siècle 26: "Wine of the year"



24 Sales Meeting-19th October 202324

Partnership with Morgan Freeman

United States / United Kingdom / Japan / Germany / Switzerland / Italy 
/ Nigeria



25 Sales meeting-19th October 202325

Cuvée Rosé Advertising



Visibility on social networks

Laurent-Perrier brand
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New website

Laurent-Perrier Group
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28 Sales Meeting-19th October 202328

Showcasing Grand Siècle

DBM Wines storefront (UK)



29 Sales meeting-19th October 202329

Showcasing Cuvée Rosé

Selfridges storefront 
(UK)
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Wine-growing year 2023

 2023 Weather
 Mild winter / Wet spring / Sunny June & rainy July

 Flowering between 10th and 15th June

 Varying ripeness according to grape variety and vineyard site

 Record average bunch weight: 240 Gr (185 Gr)
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Harvest 2023

 Record Agronomic Yield: 22,000 kg/ha

 Bottling yield for AOC Champagne: 11,400 kg/ha

 Individual Reserve Yield: 10,000 kg/ha

 Price per kilo of grapes on the rise

Historical bottling 
yield

Kg/Ha

11 000 

14 000 

13 600 

11 000 

10 500 

10 800 

10 800 

10 200 

8 400 

10 000 

12 000 

11 400 

2000

2004

2008

2012

2014

2016

2018

2019

2020

2021

2022

2023

32



The environmental commitment of the Group and the sector

Source: CIVC
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CAPEX

A 4-year plan

Industrial
&

Hospitality 
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Objectives

Laurent-Perrier Group

 Constantly improve the quality of our wines

 Strengthen investment in brand awareness and visibility for Laurent-Perrier

 Continue to step up efforts by the Group and the industry to reduce environmental
impact

 Adapt the organisation to future challenges

 Strengthen the Group's independence
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Outlook

Laurent-Perrier Group

In an uncertain geopolitical and economic climate, the Laurent-Perrier Group is
continuing to implement its 2023-2027 business plan and is staying the course of its
value strategy, which is based on four pillars:

 A single business: the production and sale of high-end champagnes
 Quality supply based on a partnership policy
 A portfolio of strong, complementary brands
 Well-controlled global distribution
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