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» Inflationary context
» Rising interest rates
Price increases on all brands / products /countries

> Continued decline in the market since March (accelerating in recent months)
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12 months to end October

Volume Changes
(Mbt) (% vs N-1)
Market Market France Export
November 2022 to 304.1 -9.6% -10.6% -8.9%
October 2023 ) R o0 7
November 2021 0
to October 2022 3365 *9.9%

Source: CIVC
In Mbt
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MARKET OUTLOOK
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April to September

Volume Turnover
Market -11.8% N/A
LVMH* N/A -7.5%
LP Group -12.8% -3.7%
CLP -12.1% -4.2%

* Source: LVMH press release / Champagne and wine




AGENDA

* The market

» Key figures

* Financial structure

* Value policy

* Wine growing year & environment

e Works

* Objectives & Outlook

SR B i,

CHAMPAGNE
Laurent-Perrier

ssssssssssss




FY 2023-2024 RESULTS

LAURENT-PERRIER GROUP

(in ME€) 1st HY 1st HY Changes
Constant exchange rate 2022-2023 2023-2024 vs N-1
Turnover (Champagnes & Wines) 159.3 153.4 -3.7%
in % turnover (Group) 58.8% 64.8% +6.0Pts
Brand Development & Comm. -12.4 -14.2 +14.7%
Acct. and Admin. costs -28.4 -28.9 +2.0%
53‘1 57.4 +8.1%
in % turnover [Champagne & Wines] 33.3% 37.4% +4.1Pts
Financial profit or loss -2.9 -4.4 +52.6%
Taxes -13.0 -14.1 +8.5%

Net result - Group share

in % turnover [Champagne & Wines] 23.1% 25.1%

+2.0Pts




CHANGE IN OPERATING INCOME VS PREVIOUS YEAR

LAURENT-PERRIER GROUP

gy
+1.47

|
In M€ < >
I +0,6
I
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+4,0 I
I +2,9*
I
|
I 57,4
*o/w: %
| RI23 M€ 37.4
I Turnover
53,1 '
33.3% '
Turnover I
I
Operating Organic gross  Acct. & Admir Brand | Ind. & /harvest Exchange Operating
income margin costs support margin & Non-recurring income

H12022-2023 H12023-2024



CHANGE IN TURNOVER VS PREVIOUS YEAR
LAURENT-PERRIER GROUP

In M€ -12.8% +9.1%

+14,4*

*of which
Exchange
Effect
-0.8 M€ (-0.5%)

Turnover Volume Price/Mix
1st HY 2022-2023 effect Exchange Effect

Revenue
H12023-2024



R J | Laurent-Perrier
B N | Cuée Rosé, chosen by the best
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INVESTMENT IN BRAND SUPPORT IS PART OF OUR VALUE POLICY

LAURENT-PERRIER GROUP

1

=
o
N
o
o
N

S1
2011-2012

S1
2012-2013

S1
2013-2014

Brand development (M€)
1st HY

S1

[Tel el o~ [ee] o~
L 2 = © 2
o o o o o
Y5V 59 59 9
T VYo Vo UV Vg
3 L 2 = =
o o o o o
S « « « 5

S1
2019-2020

S1
2020-2021

S1
2021-2022

S1
2022-2023

S1
2023-2024

Increase in brand support investment vs
n-1

\

i

Medla/
Com.

-




CHANGE IN COMMERCIAL & ADMINISTRATIVE cOSTS vSs N-|

LAURENT-PERRIER GROUP

+0,5
In M€ +15%
+0,9
+3.5%
28,4
17.8%
Turnover
Comm. & Admin. Costs Organic Logistics
H12022-2023 overheads

Other
(allowances, etc.)

28,9

18.9%
Turnover

Comm. & Admin. Costs
H12023-2024



Financial structure
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In M€ 1108.8 996.0 1,070.3 1108.8 996.0 1,070.3 Foot of the

balance
sheet
247,5 245,2
' 226,8
254,0 161,0
250,7
Immobilisations 335,9 286.8 265,5 Dettes commerciales  (a)
Stocks Dettes financiéres brutes
H Créances commel 658,0 B Fonds propres
Trésorerie active 592,8 681,7
527,7
. (72,0
72,9
133,4 4
106,9 61,7
sept-22 mars-23 sept-23 sept-22 mars-23 sept-23

ASSETS LIABILITIES
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(a] including provisions for risks & charges and deferred taxes



DEBT RATIOS
LAURENT-PERRIER GROUP

329% 324% 334%
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63%
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58%
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5 COVENANTS
" LAURENT-PERRIER GROUP
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€m At 30/09/22 At 30/09/23 Change

NET CASH AT OPENING OF YEAR 125.2 105.8
Cash flow (after tax) +45.1 +46.4 +1.3
Working capital requirement -11.9 -54.8 -42.9 - €43.8m
change in
. operating
Investment operations -2.5 -4.5 -2.0 cash flow
Disposal of assets 0.0 0.0
Financing operations -10.7 -19.5 -8.8
of which issuing of loans +1.2 +1.5
of which repayment of loans -11.9 -21.0
Dividends -121 -12.2 0.1
NET CHANGE IN CASH +8.0 4.5 525 Change in net
cash flow
NET CASH AT YEAR-END* 133.2 61.3

*Net cash = cash assets - bank overdrafts



I‘_INANCIAL RESULT: SENSITIVITY OF DEBT TO INTEREST RATES
LAURENT-PERRIER GROUP

In M€
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GRAND SiEcLE ITERATION N°26

WINE OF THE YEAR
2023

100/100
SUCKLING ¢

( Grand \ul'lt')

Parmi les 39000 mnsjugés cette anne’zpar]ames Suchg, Grand Siécle
Itération N°26 a non seulement regu la note maximale de 100/100,
mais s'est e'galement vu décerner le prix “Wine of”\e Year”, et devient

ainsi le meilleur vin au monde cette année.

(

)
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Grand Siecle
Laurent-Perrier

Grand Siecle
Laurent-Perrier

It takes time to become an icon

PLEASE ENJOY CHAMPAGNE RESPONSI

United States / United Kingdom / Japan / Germany / Switzerland / Italy
/ Nigeria

cHuAM N g
Grand Siecle >
“Ranpy yeE
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Nobu Hotel London

Portman Square

CHAMPAGNE

Laurent-Perrier
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MAISON FAMILIALE INDEPENDANTE

Laurent-Perrier

Cuvée Rosé, chosen by the best.

bedrinkaware couk

Laurent-Perrier

Cuvée Rosé. Chosen by the best.

The Ritz London

CVNAM'AON B
/“-;’w;/_\,‘.&.
Laurent-Perrier

MAISON FAMILIALE INDEPENDANTE

Irpartecty

PLEASE ENJOY CHAMPAGNE RESPONSIBLY
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VISIBILITY ON SOCIAL NETWORKS
LAURENT-PERRIER BRAND

@champagnelaurentperrier
0 @champagnelaurentperrierFR

III'Im Champagne Laurent-Perrier
> ] Champagne Laurent-Perrier
@ champagnelaurentperrier
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(-Perrier

GRAND SIECLE

LAURENT-PERRIER

INNOVATEUR EN CHAMPAGNE
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“DBMWINES

Grand Sigcle

Laurent-Perrier
TEL: 0117 370 9930

DBMWINES.CO.UK
v
BERER

LA T
: s

DBM Wines storefront [UK]

cBAM N g

( Grand Siecle >
s Perrie
“Ronpy vis

28



29

SHowcasING CUVEE RosE

ge”rlgges 5!0/‘6”/’0/7!

(UK]

.ﬁ..
o\ %
g o %
F A

Jzbi £

LRy
3

& E. & 4

e



30

* Wine growing year & environment
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v' 2023 Weather
»  Mild winter / Wet spring / Sunny June & rainy July

v Flowering between 10t and 15" June

v Varying ripeness according to grape variety and vineyard site

v Record average bunch weight: 240 Gr (185 Gr)
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v" Record Agronomic Yield:

v Bottling yield for AOC Champagne:

v" Individual Reserve Yield:

v Price per kilo of grapes on the rise

22,000 kg/ha

11,400 kg/ha

10,000 kg/ha

Historical bottling

yield

Kg/Ha
2000 | 11 000
2004 | 14 000
2008 | 13 600
2012 | 11 000
2014 | 10 500
2016 10 800
2018 | 10 800
2019 | 10 200
2020 | 8 400
2021 | 10 000
2022 | 12 000
2023 | 11 400

CHAMPAGNE
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FILIERE ENGAGEE DANS LE

DEVELOPPEMENT DURABLE

RESULTATS -
DES 15 DERNIERES ANNEES ALLEGEMENT
DE LA BOUTEILLE
=20 % d’empreinte carbone 900 ¢ 835¢
par bouteille

[~ gt

=50 % de produits
phytosanitaires et engrais azotés &

- 8 000 t de CO2/an

VITICULTURE DURABLE

90 % des déchets industriels
traités et valorisés

100 9% DU VIGNOBLE EXPLOITE PAR LAURENT-PERRIER
est certifié Viticulture Durable en Champagne

URE
o Du,%
100 % des effluents vinicoles

& s
N K
& sous-produits valorisés \ ‘ ' )

68 % des surfaces
sous certification environnementale

46 % certifiés Viticulture
Durable en Champagne

REGION PIONNIERE

1% vignoble de France pour 1¢ parc de tracteurs 1% Bilan Carbone
la confusion sexuelle* enjambeurs électriques d'une filiére viticole,
*résultant en la quasi-suppression de dés 2003

traitements insecticides

33

Source: CIVC
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A 4-year plan

Industrial
&
Hospitality
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* Objectives & Outlook
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Constantly improve the quality of our wines
Strengthen investment in brand awareness and visibility for Laurent-Perrier

Continue to step up efforts by the Group and the industry to reduce environmental
impact

Adapt the organisation to future challenges

Strengthen the Group's independence
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In an uncertain geopolitical and economic climate, the Laurent-Perrier Group is
continuing to implement its 2023-2027 business plan and is staying the course of its
value strategy, which is based on four pillars:

v" A single business: the production and sale of high-end champagnes
v" Quality supply based on a partnership policy

v A portfolio of strong, complementary brands

v" Well-controlled global distribution
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