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Return to a normal market (?), in 2023, below 300 Mbt
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-8.2%

Source: CIVC
In Mbt
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Source: CIVC
In Mbt

France

The share of exports has risen by 10 points in 8 years, to 57%

-31 Mbt 
(-20%)

Export

+24 Mbt 
(+16%)

-8%

-8%
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Value +25%

The market continued to increase in value
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Laurent–Perrier's situation vs. the market at the end of March 

2024

Source: CIVC & LP

MARKET -11.8% 
(288 Mbt)

MAISONS -12.8%

L-P -11.6%

L-P GROUP -12.4%

12-month rolling
End of March 2024
(Change in volumes)
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Results for the 2023-2024 financial year

Laurent-Perrier Group

(in €m)
Constant exchange rate 2021-2022 2022-2023 2023-2024

Changes
vs N-1

Turnover (Champagne) 292.8 301.8 303.5 +0.5%

Gross Margin 154.6 173.6 190.6 +9.8%

in % turnover (Champagne) 52.8% 57.5% 62.8% +5.3Pts

Brand Development & Comm. -24.8 -28.8 -33.3 +15.3%
Acct. and Admin. costs -53.7 -60.1 -63.6 +5.9%

Operating income 77.0 84.9 95.1 +12.0%

in % turnover (Champagne) 26.3% 28.1% 31.3% +3.2Pts

Financial profit or loss -7.0 -6.1 -8.9 +46.0%
Taxes -19.4 -19.8 -22.1 +11.7%

Net result - Group share 50.3 58.5 63.6 +8.7%

in % turnover (Champagne) 17.2% 19.4% 20.9% +1.6Pts
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Breakdown of the change in operating profit vs. N-1

Laurent-Perrier Group 

28.1% 
Turnover

31.3% 
Turnover

+12.0%

+8.0%
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The price/mix effect offsets the drop in volumes

Laurent-Perrier Group 

+0.5%
+€1.7m

301.8

264,4 264,4 

303,5 303.5

-37.4 +39.4

-0.3

Turnover
2022-2023

Volume
effect

Price/mix
effect

Currency
effect

Turnover
2023-2024

+13.0%-12.4% -0.1%
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High-end sales is close to 45%

Laurent-Perrier brand
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Constant exchange rate



March-00
64,4%

March-04
67,8%

March-08
72,0%

March-10
68,5%

March-16
78,4%

March-17
79,0%

March-19
81,1%

March-23
86.6%

March-24
87.3%

The share of export turnover continues to grow

Laurent-Perrier brand

Current exchange rate
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The gross margin reaches a new high

Laurent-Perrier Group 

Gross Margin 
€m

Gross margin rate 
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Change in the weight of commercial and administrative expenses 

Laurent-Perrier Group 

19.9% 
Turnover

20.9% 
Turnover

18.7% 18.7% 18.4%
18.9% 19.3%
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CAGR +3.1%
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The Group continues to invest to support its brands

Laurent-Perrier Group 

19.9% 
Turnover

€m

% Turnover



Strengthening the perceived value of 

the Laurent-Perrier brand
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Laurent-Perrier: 1st champagne house to obtain 

the royal warrant
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Continued media investment

Grand Siècle
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Continued acceleration of Grand Siècle's reputation 
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Continued media investment

Cuvée Rosé and Blanc de Blancs
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Visibility on social media

Laurent-Perrier brand
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Launches 1st half 2024
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Grand Siècle 
Magnum iteration 24

Grand Siècle 
Les Réserves N°20

Vintage 2015
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Change in operating income

Laurent-Perrier Group

Operating
income
€m

Operating 
margin rate



Financial result impacted by the interest rate effect

Laurent-Perrier Group

In €m

24

- 6,1

- 8,9
+1,0

-3,7
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Fin. inc.
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Debt
Base effect

Debt
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Other Fin. inc.
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Structure of the Simplified Balance Sheet

Laurent-Perrier Group

ASSETS

996.0

LIABILITIES

€m

(a)

(a) including provisions for risks & charges and deferred taxes

Foot of the 
balance 

sheet

1,015.4 1,015.4996.0
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Debt ratios

Laurent-Perrier Group

Inventories / Net debt (%) Net debt / Equity (%)
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185% 186% 188% 194% 199%
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70% 68% 68%
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Consolidated Cash Flow Statement

Laurent-Perrier Group

€m At 31/03/23 At 31/03/24 Change

NET CASH AT OPENING OF YEAR 125.2 105.8

Cash flow (after tax) +66.0 +74.5 +8.5

Working capital requirement -1.1 -62.9 -61.8

Investments & Disposals -7.2 -10.8 -3.6

Financing operations -64.8 -44.2 +20.6

of which loan issues +2.0 +12.6

of which loan repayments -66.7 -56.8

Dividends -12.0 -12.2 -0.2

NET CHANGE IN CASH -19.1 -55.6 -36.5

Impact of changes in currency rates -0.3 +0.3

NET CASH AT YEAR-END* 105.8 50.5

-€56.9m

change in 

operating 

cash flow

Change in net 

cash flow

29

*Net cash = cash assets - bank overdrafts



Obligataire
40%

Bancaire
60%

Variable
55%

Fixe
45%

2024 refinancing summary

Laurent-Perrier Group
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Characteristics of the structure in 
place at 03/31/24:

31% fixed / 69% variable

Characteristics of the structure in 
place at 03/31/24:

27% bonds / 73% banks

Average Maturity 5.9 years

Characteristics of the structure in 
place at 03/31/24:

4.3 years average maturity 



Multi-year investment programme at Tours-sur-Marne

Laurent-Perrier Group

A 4-year plan

Industrial
&

Hospitality 
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Vineyard status
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 Mild winter with abundant rainfall

 Rainy spring, lots of cool weather and hailstorms

 Health status: mildew widespread

 Flowering from late May / early June depending on the region

 Harvest end of August / beginning of September, depending on weather conditions
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The Royal Warrant is recognition of the quality of Laurent-Perrier wines, and of its
cultivation and environmental practices. Laurent-Perrier favours environmentally-
friendly vineyard management: Sustainable VDC and HVE Level 3. This is a policy that
the company has been pursuing for a long time in terms of growing vines and making
wines.

Since 1998, Laurent-Perrier has held the Royal Warrant of the Prince of Wales.

The Royal Warrant: recognition of Laurent-Perrier's good 

environmental practices



35

The environmental commitment of the Group and the sector

Source: CIVC
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A market in decline at the end of April

Source: CIVC 

Changes in scope
(Change in volumes)



Objectives

Laurent-Perrier Group

 Constantly improve the quality of our wines

 Strengthen investment in brand awareness and visibility for Laurent-Perrier

 Continue to step up efforts by the Group and the industry to reduce environmental
impact

 Adapt the organisation to future challenges

 Strengthen the Group's independence
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Outlook

Laurent-Perrier Group

In a period troubled by geopolitical upheavals and economic uncertainties, the
Laurent-Perrier Group is moving forward with vigilance but confidence, continuing to
implement its business plan and staying the course of its value strategy, built on four
essential pillars:

 A unique profession dedicated to the creation and marketing of exceptional
Champagne wines,

 Quality sourcing supported by a policy of solid partnerships,
 A portfolio of renowned and complementary brands,
 Well-controlled global distribution.
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