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Highlights of financial year 2025-2026

EXTERNAL:

✓ Geopolitical and economic environment

✓ Global market at 267 million bottles shipped (1 2 months ended April)

✓ Unfavourable exchange rates compared with the previous year

INTERNAL:

✓ Strengthening of Champagne Laurent-Perrier's positions in its main export markets
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The

Champagne

Market



300 Mbt

Mbt 
Export

Mbt 
France

Export 
ratio

CovidSource: CIVC

12 months ended April 2026: 267 million bottles shipped
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ended 

April 2026



Group performance compared with the market 

Volumes 1 2 Months
% change vs Y-1

MARKET * -1 .6%

CHAMPAGNE HOUSES * -1 .2%

L-P GROUP * +3.8%

Source: CIVC & LP

* 1 2 months from April 2025 to March 2026  
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Laurent-Perrier 

Group

Key figures

2025-2026

7



Results for financial year 2025-2026

Laurent-Perrier Group 

(in €m)
Current exchange rates

N -1
2024-2025

N
2025-2026

Change 
vs N-1

Revenue (Champagnes & Wines) 282.9 294.8 +4.2%

Gross margin 168.3 171.5 +1.9%

as % of revenue (Champagne & Wines) 59.5% 58.2% -1 .3 pts

Brand development & communications -31 .7 -32.1  +1 .3%
Other expenses & income -0.4 -0.3 -32.9%
Accounting. and Admin. costs -61 .9 -63.1  +1 .9%

Operating profit 74.4 76.1 +2.3%

as % of revenue (Champagne & Wines) 26.3% 25.8% -0.5 pts

Financial result -1 0.1  -9.3 -7.3%
Taxes -1 6.6 -1 6.9 +1 .8%

Net profit attributable to the Group 47.4 49.5 +4.5%

CURRENT EXCHANGE RATES
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Results for financial year 2025-2026

Laurent-Perrier Group 

(in €m)
Current exchange rates

N -1
2024-2025

N
2025-2026

Change 
vs N-1

N
2025-2026

Change 
vs N-1

Revenue (Champagnes & Wines) 282.9 294.8 +4.2% 297.5 +5.2%

Gross margin 168.3 171.5 +1.9% 174.1 +3.4%

as % of revenue (Champagne & Wines) 59.5% 58.2% -1 .3 pts 58.5% -1 .0 pts

Brand development & 
communications -31 .7 -32.1  +1 .3% -32.4 +2.3%

Other expenses & income -0.4 -0.3 -32.9% -0.3 -32.9%
Acct. and Admin. costs -61 .9 -63.1  +1 .9% -63.6 +2.8%

Operating profit 74.4 76.1 +2.3% 78.6 +5.7%

as % of revenue (Champagne & Wines) 26.3% 25.8% -0.5 pts 26.4% +0.1 pts

CURRENT EXCHANGE 
RATES

CONSTANT 
EXCHANGE RATES
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282,9 282,9 

293,5 294,8 294,8 

+1 0,6

+4,0 -2,7

CA
N-1

Effet
Volume

Effet
Prix/Mix

Effet
Change

CA
N

+3,8%

€m

+1,4%

+4,2%

-1,0%

Organic growth +5.2%
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Positive pricing and brand-mix effects

Laurent-Perrier Group

Revenue 
Y-1

Volume
Effect

Price/mix
Effect

Exchange rate
Effect

Revenue 
Y



High End of the Range Revenue Trend 

Laurent-Perrier Brand

At current exchange rates
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38%
37% 38%

40% 40%
41 % 41 % 41 %

45%

43%

44% 45%

42%

41%



At current exchange rates

75,1 %
76,2%

76,9%
78,4% 79,0%

80,8% 81 ,1 % 81 ,6% 82,1 %
83,4%

86,6% 87,3% 87,7% 88,2%
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Export Revenue Trend

Laurent-Perrier Brand



Gross margin maintained at a high level

Laurent-Perrier Group

Gross Margin 
€m

Gross margin rate 

At current exchange rates
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Stable brand-support investments

Laurent-Perrier Group

19.9% 
Revenue

BS €m

BS % 
Revenue

At current exchange rates
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74,4
71,2 71,2 71,2

75,6 76,1 76,1

-0,7
-2,5

+9,2

-4,9
+0,5

+6,9%

+2,3%
€m

26,3% 
Revenue

25,8% 
Revenue

25,4% 
Revenue
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Analysis of the change in operating profit

Laurent-Perrier Group

Operating 
profit
Y-1

Harvest margin 
effect

Change Operating profit 
Y-1

Pro forma

Volume effect COGS inflation 
effect

Change 
expenses

Operating 
profit 

Y



Operating profit maintained at a high level

Laurent-Perrier Group

FY Operating 
profit
€m

Operating 
profit margin 

(%)

25%

At current exchange rates
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-10,1 10,1 
8,9 8,9 9,3 -9,3

-0,4
+1 ,6

-0,5 +0,1

Resultat
financier

N-1

Endettement
Effet base

Endettement
Effet taux

Produits
financiers

Autres Resultat
financier

N

Change in financial result compared with N-1

Laurent-Perrier Group

€m
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Financial 
result

Y-1

Debt
Base effect

Debt 
Rate effect

Financial 
Income

Other
Financial 

result 
Y



Laurent-Perrier 

Group

Financial structure

2025-2026
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Simplified balance sheet structure

Laurent-Perrier Group

ASSETS

1,013.6

LIABILITIES

(a) including provisions for risks and charges and deferred tax liabilities

Equity and 
liabilities1,078.9 1,102.11,102.1 1,013.6 1,078.9
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Trade payables (a)

Financial liabilities

Equity

Non-current assets

Inventories

Trade receivables

Cash and cash equivalents

€m



Debt ratios

Laurent-Perrier Group 

Inventories / Net debt (%) Net debt / Equity (%)
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Debt trend

Laurent-Perrier Group

Cash and 
cash 

equivalents

Gross
debt 

Net
debt

€m
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Covenants

Laurent-Perrier Group 

F23
31/03/2023

F24
31/03/2024

F25
31/03/2025

F26
31/03/2026

Target

EBITDA / Financial Result 15.12 11.46 7.90 8.91
> or = at 

2

Operating Profit / Financial Result 13.99 10.73 7.38 8.15 > or = at 
2

Net Debt / Equity 0.33 0.32 0.35 0.31
< or = at 

2

Inventories / Net Debt 3.29 3.36 3.09 3.37
> or = at 

1
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Consolidated Cash Flow Statement

Laurent-Perrier Group

€m 31/03/2025 31/03/2026 Change

NET CASH AT OPENING 50.5 56.6

Cash flow from operating activities (after tax) +57.5 +56.3 -1.2

Working capital requirement -57.2 -20.3 +36.9

Investing activities -11.4 -11.7 -0.3

Disposal activities 0.0 0.0

Financing activities +35.4 -14.9 -50.3

including new borrowings +107.3 16.9

including loan repayments -71.9 -31.8

Dividends -12.8 -12.6 +0.2

Share buy-backs -5.6 0.0 +5.6

NET CHANGE IN CASH +5.8 -3.2 -9.0

NET CASH AT YEAR-END  * 56.6 53.4

+€35.4m
change in 
operating 
cash flow

Change in net 
cash flow

*Net cash = cash and cash equivalents less bank overdrafts
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Hospitality investments at Tours-sur-Marne

Laurent-Perrier Group
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Laurent-Perrier 

Brand

Value strategy
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THREE SAVOIR-FAIRE
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THE BLENDING OF RESERVE WINES MACERATION NON-DOSAGE
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THE BLENDING OF RESERVE WINES

MACERATION NON-DOSAGE
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Launch of Grand Siècle Iteration No. 27 and 2018 Vintage Brut

Laurent-Perrier Brand
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Continuation of international gastronomy partnerships

Laurent-Perrier Brand

Mauro COLAGRECO 

Chef of Mirazur***
Menton, France

Tetsuya ASANO
(Japan's representative at the 2024 Bocuse d'Or)
Chef at Toki Restaurant, The Mitsui Hotel 

Kyoto, Japan
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Château de Louvois: supporting the value strategy
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New international media assets

Laurent-Perrier Brand
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Enhanced digital visibility through increased investment 

Laurent-Perrier Brand

✓ Strengthening AI-based search

✓ Continuing existing social media communication investments



3333 Source: CIVC

Reminder of environmental commitments 

Laurent-Perrier and the champagne industry
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Laurent-Perrier 

Group

Objectives 

&

Outlook
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Objectives

Laurent-Perrier Group

✓ Continuously improve wine quality

✓ Develop excellence in our areas of expertise

✓ Increase investment in the awareness and visibility of the Laurent-Perrier brand

✓ Continue the Group's and the industry's enhanced efforts to reduce
environmental impact

✓ Strengthen the Group's independence
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Outlook

Laurent-Perrier Group

In a period marked by major geopolitical and economic uncertainty, the
Laurent-Perrier Group continues to implement its business plan with both vigilance and
confidence, while maintaining its value strategy, which is built upon four essential
pillars:

✓ a unique expertise dedicated to creating exceptional Champagne wines;

✓ a portfolio of renowned and complementary brands;

✓ high-quality sourcing supported by a policy of strong partnerships; and

✓ a well-controlled global distribution network.
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